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Market structure
Market structure is the degree and nature of competition of goods and services in the market. Different market structure determinants include nature and number of sellers, product type, nature and number of buyers in the market, economic scale, and entry or exit from market conditions (Farboodi, et al. 2017).
Identify the differences between all four market structures on short-run and long-run.
Market structures can be categorized into a perfect competition, monopoly market structure, oligopoly market structure, and duopoly market structures. Firstly, the perfect competition market structure is where individual firms in the same market operate freely with no rivalry. There are sellers and buyers of large numbers purchasing and selling different products without restrictions that know the market in this kind of market structure.  This market structure is characterized by freedom of exit and entry of firms, homogeneous products, free from artificial restrictions. The main goal is to maximize profit across all firms, perfect good mobility, and sell and transport cost absence. In most cases, this market structure will have a long run since the individuals in the market are friendly with no hostility. 
Secondly, a monopoly market structure is where only one seller can sell a product in the market, restricting others from bringing the same product to the market. It means that the product has no substitute in the market.  A monopolist is the only producer of the product and has product supply control. In this case, the monopolist will have a long-run business registering many profits within a short period.
Thirdly, in an oligopoly market structure, few firms sell different products such that one firm action can affect the other firm financially. Customers will choose where to buy their goods considering the quantity and the product's price (Geras'kin & Chkhartishvili, 2017). All business people in any marketplace have a plan to have a long-run business that will make them of importance and gain more profits without envying the other business person how much the other firm is making in terms of profit.
Lastly, the duopoly market structure has only two sellers with the same product in the whole market. These sellers are independent with no agreement, but one seller's product price will affect the other seller. In most cases, you will find that the product's prices are almost the same to maintain the customers.
Explain the significance of the average total cost (ATC) curve on profit and loss based on each type of market structure.
The average total cost curve is the cost per unit incurred during the production of goods and services. It helps in making short-run decisions in the exhibition. It makes the company know its direction in terms of profits and losses (Ghani, 2019). In these above types of market structures, the firm profits when the average total cost is done.
Explore how the (ATC) curve affects all four market structures and identify whether firms will earn profit or loss based on the placement of the ATC curve and price.
It is important to note that when there is an increase in average cost, the greater the marginal cost, which affects the four market structures. The Break-even point is noticed when the marginal cost and average cost equals. Firms will not make profit or losses when the firm price is equivalent to the average cost.
In conclusion, perfect competition is the best market structure that most marketplaces can emulate to practice since all consumers and producers have information of what's happening in the market and compete with each other freely.
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